RESEARCH & PRODUCT Outline
The following will guide you in what you will include in your creative advertising display, country information presentation, or what will only be used as background research.  

( - Should be included in your country information presentation
( - Should be included on your creative advertising display
( - Will only be used as research and does not need to be on a final product
Cultural Geography (DAY 1)

	(
	
	
	Vital Statistics (population, life expectancy, per capita income, etc…)

	(
	(
	
	Location of the stadium (city and latitude/longitude)

	
	
	(
	Country Basics (Animals, Vegetation, Historical Events)

	(
	(
	
	Team Mascot/logo (must be original, can be based on a culture or physical element)

	(
	(
	
	National Flag – Include a description of the symbolism

	
	(
	
	Concessions (Typical Food and Drink)

	(
	
	
	Music from Country (played between innings)

	
	
	(
	General History – colonialism, independence, major events, etc…

	(
	
	
	Recognition Day for a religious or national holiday


Physical Geography (DAY 2)

	(
	(
	
	Stadium Name (name after a physical feature; include illustration + description)

	
	
	(
	Landform Processes (how did this landscape develop)

	(
	
	
	Climate Region of your stadium city (name and description)

	
	
	(
	Factors that Influence Climate – Use LACEMOPS 

	(
	
	
	Climograph of your stadium city; include yearly temperatures and precipitation 

	(
	(
	
	Five best consecutive months for playing soccer in your country, based on climograph

	
	
	(
	Report on one environmental issue facing this country that might deter fans 


Economic Geography (DAY 3)

	(
	(
	
	Ticket Prices – Based on GDP and average income (should be in U.S. dollars)

	(
	(
	
	Currency – ticket prices converted to local currency

	
	
	(
	Economic Activities of average soccer fans (what types of jobs are typical)

	
	
	(
	Infrastructure – How does transportation affect your fanbase?

	
	(
	
	Corporate Sponsors – Major companies interested in sponsoring your team

	(
	
	
	Levels of Development – Is your country a MDC or a LDC?  What is the H.D.I. ranking?

	
	(
	
	Souvenirs to be sold (cottage industry)


Location and Region (DAY 4)

	(
	(
	
	Division – Form a division with 5-7 other teams; include country names and mascots

	(
	(
	
	Division Name and Logo – reflects the geography of the region (all members of the division have the same name and logo displayed)

	(
	(
	
	Division Map – map shows location of each team, with distance from your stadium


GRADING RUBRIC





COUNTRY:_____________________________

COUNTRY INFO. PPT OR PAMPHLET (80 pts.)       
  Partner in Charge:____________________________
	CULTURAL
	Team Mascot/logo (must be original, can be based on a culture or physical element)
	______/10

	
	Vital Statistics (population, life expectancy, per capita income, etc…)
	______/ 5

	
	Location of the stadium (city and latitude/longitude)
	______/ 2

	
	National Flag – Include a description of the symbolism
	______/ 5

	
	Music from Country (played between innings)
	______/ 2

	
	Recognition Day for a religious or national holiday
	______/ 2

	PHYSICAL
	Climograph of your stadium city; include yearly temperatures and precipitation 
	______/10

	
	Five best consecutive months for playing soccer in your country
	______/ 2

	
	Climate Region of your stadium city (name and description)
	______/ 2

	
	Stadium Name (name after a physical feature; include illustration + description)
	______/ 2

	ECON.
	Ticket Prices – Based on GDP and average income (should be in U.S. dollars)
	______/ 2

	
	Currency – ticket prices converted to local currency
	______/ 2

	
	Levels of Development – Is your country a MDC or a LDC?  What is the H.D.I. ranking?
	______/ 2

	REG.
	Division – Form a division with 5-7 other teams; include country names and mascots
	______/ 2

	
	Division Name and Logo – reflects the geography of the region 
	______/10

	
	Division Map – map shows location of each team, with distance from your stadium
	______/ 10

	Overall Appearance – Presentation is neat and design is thoughtful
	______/10

	Supplemental Items – Group provided concession and souvenir samples
	 ______/10

	Research Participation – Did fair share of research
	______/10












   TOTAL: _______ /100
CREATIVE ADVERTISING DISPLAY (80 pts.)       
  Partner in Charge:____________________________
	CULTURE
	Team Mascot/logo (must be original, can be based on a culture or physical element)
	______/10

	
	Location of the stadium (city and latitude/longitude)
	______/ 2

	
	National Flag – Include a description of the symbolism
	______/ 5

	
	Concessions (Typical Food and Drink)
	______/5

	PHYS.
	Stadium Name (name after a physical feature; include illustration + description)
	______/ 2

	
	Five best consecutive months for playing soccer in your country, based on climograph
	______/ 2

	ECON.
	Ticket Prices – Based on GDP and average income (should be in U.S. dollars)
	______/ 2

	
	Currency – ticket prices converted to local currency
	______/ 2

	
	Corporate Sponsors – Major companies interested in sponsoring your team
	______/10

	
	Souvenirs to be sold (cottage industry)
	______/ 5

	REG.
	Division – Form a division with 5-7 other teams; include country names and mascots
	______/ 5

	
	Division Name and Logo – reflects the geography of the region 
	______/10

	
	Division Map – map shows location of each team, with distance from your stadium
	______/10

	Overall Appearance and Creativity– Display is creative and thoughtful
	______/10

	Supplemental Items – Group provided concession and souvenir samples
	 ______/10

	Research Participation – Did fair share of research
	______/10


      









  TOTAL: _______ /100
